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When curiosity flourishes, 
worlds can be changed. 



Why? How? What if?hbung people question. Taking 
joy in the search for solutions. Their worlds abound 
with endless possibilities. So, too, it is v Jydth scientists. 
Whose laboratories are as limidess asS^the universe. 
Whose ideas shape worlds. To interesC^oung minds 
in the wonders of science, Phillips Petrdlum has made 
possible..ti film series called “The Search for^lutions! 
Stimulating filmsaire^mPBS and seen#! jfey over 
*— millffl^idents 
month. They 
'[Capture the ' 
Excitement of 


to interest, 
childlike 
thereat 
help turn 
into light. ff| 
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How to make a speech 


By George Plimpton 



already know about your.subject? 
One kind of talk Would be appropri¬ 
ate for the Women’s Club of Colum¬ 
bus, Ohio, and quite another for the 
guests at the Vince Lombardi dinner. 

How to plan what to say 
k Here is where you must do your 

the less you’ll have to sweat once you 
appear on stage. Research your topic 
thoroughly. Check the library for 
facts, quotes, books and timely mag- 


well-made speech. These are 1) to 
entertain, which is probably the 
hardest; 2) to instruct, which is the 
easiest if the speaker has done the 

3) to persuade, which one does at a 
sales presentation, a political rally, 
or a town meeting; and finally, 4) 
to inspire, which is what the speaker 

n a sermon, or at a pep rally. 

(Hurry-Up Yost, the onetime 
1 'ichigan football coach, gave 



t a dictionary for proper 


Ef? 




informative speech can be ^ 

to thank people for their “fulsome and if the auditorium is filled^to die 

’ offcmtaandtainCCTe. What about stage fright? 


at your allotted 

ingly. The more familiar you be- 
comewith your speech, the more 

?tS=r ensto 


requests from people everywhere, including student 
business people-over four million reprints. 

If you would like reprints of this advertisement, write: “Power 
of the Printed Word,” International Paper Co., Dept. 9X, RO. Bo: 
954, Madison Square Station, New York, N.Y. 10010. 

© INTERNATIONAL PAPER COMPANY 

We believe in the power of the printed word. 
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BROinSTORTIS 

Using the most advanced cybernetic tools, a small group of 
BY KATHLEEN STEIN 



PHOTOGRAPHS BY CHRISTOPHER SPRINGMANN 






























































































































FICTION 


Lightning strikes 
and awesome secret 

ON THE 
SLAB 


BY HARLAN ELLISON 
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"IT’S NEVER BEEN DONE BEFORE: A TERRIFYING 
THOUGHT TOSpME. HERE’S TO THOSE IT INSPIRES.. 
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WHEN WE WERE 
BREAKING 
NEW GROUND IN 
CASSETTE SOUND, 
OTHERS WERE 
STILL BREAKING 
GLASS. 
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ALPINE 



WANTS 
YOU TO 
KEEP IT 
CLEAN 


Alpine™ car audio cassette decks are 


7307 (above) is a highly sophisticated 

the heads, capstan and pinch roller free of dust, pollutants 
and tape oxides. 

The Allsop 3 audio cassette deck cleaner is just about 
the fastest and easiest way to keep your Alpine or other 
cassette deck operating at its peak. Simply moisten the 
Allsop 3 with Allsop’s specially formulated solution and 
insert into the deck like a regular cassette. 

In seconds, the Allsop’s virgin wool felt pads gently 
clean, leaving your deck ready to produce sounds that will 
make your ears tingle. The Allsop 3 cleans quickly and 
safely which is why it is recommended by Alpine and other 
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WE KEEP IT CLEAN Vk 




































































































































































































MOBIUS PSI-Q T0>T 



PAINTING BY GEOFFREY CHANDLER 
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PTOrtlSWEB SHEET 
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MR. CLAYTON TOSH has'more good 
tales about Jack Daniel than most folks can 
ever believe. 


msgr, 

coal mellowing) that made 
it uncommonly smooth. Of 
course, there’s no one living 
who can vouch for the first 
two tales. But after a sip of 
Jack Daniels, most everyone 
goes along with the third. 


He 11 tell you that Mr. Jack 
promised marriage to two 
girls at once in 1875; that 
nobody ever saw him with¬ 
out a coat and tie; and 
that he perfected a way of 
manufacturing his whiskey 
(called char- 
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IF THERE’S A MAXELL CASSETTE 
IN THIS CAR AND IT DOESN’T WORK, 
WE LL REPLACE IT. 



If you own a car stereo, you’ve probably already discovered that many 
cassette tapes don’t last as long in your car as they do in your living room. 

Conditions like heat, cold, humidity and even potholes can contribute to a 
cassette’s premature demise. 

At Maxell, our cassette shells are built to standards that are as much as 
60% higher than the industry calls for Which is why no one in the industry 
can offer you a better guarantee. 

So if you’d like better mileage out of your cassette 
tape, by Maxell. Even after100,000 miles on the I 

road, it’ll run like new. 

If only they made cars this well. 


IT’S WORTH rr 
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THE OMNI DIARY. 
ART FOR 
YOUR FUTURE 


"Hello- 
I’d like to 
order three 
sheriff's 

2 Budweiser. 
mugs and 
a player piano 
to go.” 
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Genuine Emerald, Ruby 
and Sapphire jewelry 
only s 3 until December 3 

[This is not a misp 
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At last, a magazine 
that explains technology. 
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